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Quadpack accompanied the new brand with the design and development of a 
refillable aluminium jar 
 

Bonjout Beauty was born from a passion for 

skin radiance. Featuring over 60 active 

ingredients, its star product, Le Balm, is a solid 

8-in-1 serum that encapsulates clean beauty. 

The sumptuous treatment bar is kept in a luxury 

‘macaron’ case that is refillable for endless use. 

The airtight aluminium jar keeps the formula fresh and was tailor-made for the brand by 

international beauty packaging manufacturer and provider Quadpack.  

 

A new entrant on the market, New York-based Bonjout is differentiated by its focus on 

minimalist skincare, though Le Balm itself is far from simple. The company was founded by 

French pharmacist Dr Natacha Bonjout, building on 15 years of skincare knowledge and a 

deep respect for nature. She said: “When I created Bonjout Beauty, my goal was to create just 

the essentials in the most sustainable way possible – including how I source ingredients, 

creating the cleanest formulation standards, and my beautifully refillable packaging.” 

 

Bonjout was acutely aware of the importance of packaging. Despite being a start-up, it 

ensured there was room in the budget for a bespoke solution. Creative Director Paola Naugès 

conceived the striking design of the macaron-shaped case. Together with Quadpack, the 

product went through a number of revisions to get it exactly right.  

 

The luxury case now perfectly supports the brand story, being effortless, elegant and eminently 

French. It comprises an aluminium overshell and a PP inner jar, to ensure compatibility with the 

complex formulation. Being a waterless product made it especially important to protect it from 

the elements when not in use, an objective achieved through the case’s airtight construction. A 

creamy white matte lacquering, with the brand’s logo debossed on top, provides the finishing 

touch of this ‘quiet luxury’ packaging solution.  

…/more 
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“The case is very eye-catching. People love to keep them in view and carry them around, as 

an attractive object that’s part of their lives. They are often surprised it is a refill, as it is so well 

integrated,” said Dr Bonjout. “Developing our bespoke packaging was a great experience. We 

were very lucky to work with Quadpack. The team showed a thorough understanding of our 

needs and supported us every step of the way.” 

 

–ENDS– 
 

 
 
About Quadpack 
Established in 2003, Quadpack is an international manufacturer and provider of enhanced packaging 
solutions for beauty brand owners and contract fillers. With offices and production facilities in Europe, 
the Americas and the Asia Pacific region, and a strategic network of manufacturing partners, 
Quadpack develops bespoke and customised packs for prestige, masstige and mass market 
customers. Listed on Euronext Growth in Paris, Quadpack relies on a workforce of 800 people to build 
a more sustainable world. As a registered B Corp, it works to ensure a positive impact on the planet 
and society and, through the Quadpack Foundation, on the communities in which it is present. For 
more information, please visit www.quadpack.com 
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Legal notice 
This document contains forward-looking statements about Quadpack’s business, financial data, and 
events related to the company’s prospects. These forecasts can be identified by the use of words 
such as ‘estimated’, ‘plan’, ‘expectation’ or words with a similar meaning. Quadpack may also make 
projections in other reports, presentations and press releases. Furthermore, the company’s 
representatives may occasionally make forward-looking statements. These projections are based on 
current expectations and on certain hypotheses, many of which are beyond the company’s control 
and subject to a series of risks and uncertainties. In the event that any of these risks or uncertainties 
should materialise or the underlying expectations are not fulfilled, the results or performance of 
Quadpack may differ (either positively or negatively) from those explicitly or implicitly forecast. 
Quadpack assumes no obligation to update or revise any forward-looking statements made 
previously. 
 


